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The Nevada Sagebrush has been awarded
the prestigious National Pacemaker
Award in 2015, 2012, 2009 and 2008 for its
coverage and content, quality of writing and
reporting, leadership on the opinion page,
evidence of in-depth reporting, design,
photography, art, and graphics. The Nevada
Sagebrush was a finalist for the Pacemaker
Award in 2011, 2010, 2007, and 2006.
Additionally, The Nevada Sagebrush has won
9 Best of Show awards since 2004, including
their most recent win in February of 2016.
The Associated Collegiate Press is the
largest and oldest national membership
organization for college student media in
the U.S. The National Pacemaker Awards
are considered the highest honors a student
publication can receive. The Nevada
Sagebrush is pleased to be among the topawarded publications within the student
newspaper industry.
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now

‘Muss’
rounds
out Wolf
Pack Mt.
Rushmore

I

n the weeks leading up the announcement of a new basketball
head coach, the Nevada athletic
department laid a blindfold over
the eyes of Wolf Pack fans.
The department was tight-lipped
in matters
regarding the
hiring of the new
coach after program mainstay
David Carter had
been dismissed.
The ensuing
evolution of possible successors
Chris
looked like an
Boline
advanced speeddating course.
First reports started to leak through
that Tony Barbee, the former head
coach at Auburn and UTEP, was
the man to take the helm, but that
turned out to be just a personal
favor between the athletic departments. Then the Twitter rumblings
linked current Arizona assistant Joe
Pasternack to the job, but that didn’t
hold much water either. Finally, the
department revealed its guy and
the successor was its ace in the hole
from the start: former NBA head
coach Eric Musselman.
The hiring of the former LSU associate head coach is the latest and
arguably most significant addition
to the most expansive turnover cycle
over a two-year period in the history
of Wolf Pack. With Musselman’s
contract passed by the Nevada
Board of Regents last Thursday,
he will now join football coach
Brian Polian, baseball head man Jay
Johnson and athletic director Doug
Knuth (all new hires in the last two
years) as the new “Four Horseman”
of the Nevada athletic department.
Not since the days when the now-

See RUSHMORE Page A10

‘We have
what we need
to win here’
By Eric Uribe

-Eric Musselman

what’s tweeting
The hiring of Eric
Musselman has made
plenty of waves outside
of Nevada. Former
players, coaching colleagues and analysts
have weighed in on the
Wolf Pack’s big landing.
Here are just a few,
from a decorated ESPN
analyst to an 11-time
NBA champion.

Andy Katz

Jeremy Lin

Phil Jackson

Eric Musselman is back as a
head coach. Nevada needed
an infusion and a fresh look.
Mountain West may be even
more competitive now.

Congrats to my former coach
@EricPMusselman on the
Nevada job!! Big things to
come!

@EricPMusselman congrats
on new job at Nevada. you
know the drill and can teach
the skills.

Photo courtesy of LSU Athletics, profile pictures provided by www.twitter.com

Eric Musselman’s 26-year coaching
odyssey has stretched from Rapid
City, South Dakota to Memphis,
Tennessee to most recently Baton
Rouge, Louisiana. The 50-year-old
coach has seemingly done it all,
almost.
National Basketball Association
head coach? Check. NBA D-League
head coach? Check. Continental
Basketball
Association
coach?
Check. Venezuela national basketball coach? Check and check.
National Collegiate Athletic Association assistant coach? Checkmate.
However, until Thursday, March
26, there was one item Musselman’s
lengthy resume lacked: NCAA head
coach.
That’s no longer the case after
Musselman inked a five-year, twomillion dollar deal to become the
Wolf Pack’s 18th head coach.
The head coaching gig is Musselman’s 12th of his career, including
a two-year stint as the Golden State
Warriors head coach from 2002-2004
and the Sacramento Kings during
2006-2007.
Aside from his three seasons in
the NBA, Musselman has posted a
winning record each time as a head
coach.
Nevada is a new animal, however.
Musselman will be tasked with turning around a program on a shoestring
budget (the league’s second-least)
and a three-year streak of losing
seasons. The excuses are there, but
Musselman isn’t buying them.
“We have what we need to win
here,” Musselman said. “I know with
myself and my players, all we need
is two buckets and 94 feet and we’re
ready to rock and roll.”

See MUSS Page A10
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Our readership

Inserts

about us
One of the oldest student newspapers in the nation, The
Nevada Sagebrush has remained a consistent and aggressive
voice of the Nevada Wolf Pack since 1893. It is your source for
marketing to a diverse community of students, their parents,
and the faculty at the University of Nevada, Reno.
The Nevada Sagebrush publishes 3,500 copies most weeks
during the academic year and maintains a strong student
following. Many national and regional companies, employers
and graduate programs find the paper the perfect medium
to reach over 18,000 students enrolled at Nevada. Advertising
opportunities for the 2016-2017 academic year include display
advertising, online advertising, inserts and participation in one
of our many special issues.

Total University Enrollment:
Undergraduate Enrollment:
U.S. News & World Report Ranking:
U.S. States Represented:
Countries Represented:
Average Age:
Average Entering G.P.A.:
Male/Female Ratio:
Athletics:
Diversity of Incoming Freshmen:
National Merit Scholars:
Average Class Size:
Highest Degree:
Most Popular Bachelor Degrees:
Most Popular Master’s Degrees:
Most Popular Doctorate Degrees:

20,898
17,770
Tier One: Among the Best National
Universities
50
80
22
3.3
48%/52%
NCAA Division 1
43%
50
37
Doctorate
Biology; Community Health Science
Business Administration; Nursing
Psychology; Ecology, Evolution and
Conservation Biology

Publication
Contact us

Sagebrush Advertising
1664 N. Virginia Street
MS 0058
Reno, NV 89557-0058
Phone: 775-784-7773
Fax: 775-784-7774

The Nevada
Sagebrush

adnevadasales@gmail.com

Nevada
Sagebrush

nevadasagebrush.com

nvsagebrush @TheSagebrush

Frequency:
Days Published:
Circulation:
Readership:
Format:
Full Page Size:

Weekly
Tuesday
3,500 copies every week
13,000
6 Column Broadsheet
6 col (11.4”) W x 20.0” H

Column Widths:
1) 1.9”
2) 3.8”
3) 5.7”
4) 7.6”
5) 9.5”
6) 11.4”

The Nevada Sagebrush does not accept classified advertising.

distribution locations
The Nevada Sagebrush is distributed at more than 40 locations on campus.

nEVADA sAGEBRUSH mISSION STATEMENT

Musselman:

“All we need is two buckets
and 94 feet and we’re ready to
rock and roll.”

University of Nevada, Reno

Three Ways to Advertise

associated
collegiate
press awards

Sports
The future is
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general information

The Nevada Sagebrush shall be the official student
newspaper of the University of Nevada, Reno. The Nevada
Sagebrush is dedicated to providing informative, relevant
and credible news to the University of Nevada, Reno. The
Nevada Sagebrush serves its campus community through the
commitment to excellence. The Nevada Sagebrush is a public
servant for the greater good.

Off-campus locations
Archie’s Giant Hamburgers

Little Waldorf Saloon

Bibo Coffee Company

Noble Pie Parlor

The Corkscroo Bar

Pub N Sub

Exxon (Virginia St.)

Qdoba Mexican Grill (McCarran Blvd.)

The Highlands

Silver Peak Brewery on the River

Jacksons (Virginia St.)

Squeeze In (Las Brisas Blvd.)

Java Jungle

TMCC Library

Jimmy John’s

The Wolf Den

JJ’s Pie Co.

Wolf Run Village
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Print Size and Rates
‘CHAPPIE’ COMES UP SHORT

RIP HAPPY HOUR
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TUESDAY, MARCH 10, 2015

FIRST COPY FREE, ADDITIONAL COPIES 50 CENTS EACH

VOLUME 121, NUMBER 24

ASUN GENERAL
ELECTIONS
Get to know the students running
Breaking Down
the ASUN Ballot

41

TOTAL
CANDIDATES
FOR ASUN
OFFICE

27

for ASUN’s executive positions
By Jacob Solis

2 Presidential, 2 Vice Presidential
3 CABNR, 5 COBA
4 COED, 5 COENG
7 COLA, 5 COS
4 DHS, 2 SOJ

PRESIDENTIAL CANDIDATES

2 Interdisciplinary Programs

Have held leadership positions
at UNR

involved in
Greek Life

ONE IN FIVE

17

22

Junior

19

22
MEN

WOMEN

3
Senior

Sophomore

7

*Four candidates were unable to be reached at press time. The data presented reflects only
those candidates whose information was able to be confirmed by The Nevada Sagebrush.

CADEN FABBI

ROYCE FEUER

Fabbi, a junior at the University of Nevada, Reno studying political science and international relations, holds
extensive experience within the Associated Students of
the University of Nevada. Fabbi was elected two times in
a row to represent the College of Liberal arts in the ASUN
Senate. Fabbi currently serves as Speaker of the Senate, a
position he was elected to at the start of the 82nd session.

Feuer, a graduating senior in his sixth year at
UNR, has run one of the more unique campaigns in
ASUN history by campaigning on the premise that
undergraduate students should not vote for him. His
rationale takes two forms. The first, and in his opinion, most important form, is that for the democratic
process to work, a candidate cannot run unopposed.

See FABBI Page A2

See FEUER Page A2

Infographic by Nicole Kowalewski/Nevada Sagebrush

City of Reno officials halt
liquor sales at The Wolf Den

VICE PRESIDENTIAL CANDIDATES

Daniel Coffey /Nevada Sagebrush

Above is a photo of The Wolf Den taken five days after the business had it’s special use
permit to limit it to beer and wine sales Wednesday, Mar. 4. The bar and sports grill has
come under fire for selling liquor to underage students.

By Rocío Hernández
Popular student bar and grill, The
Wolf Den, no longer has the authority
to sell hard alcohol on its premises.
City of Reno officials delivered an
order last Thursday, March 5 that will
stop The Wolf Den from selling hard
liquor. The sports bar and grill had 24
hours to clear all alcohol, except beer

and wine, from the building.
The order follows The Wolf Den’s
denied request on Wednesday, March
4 to amend its special use permit to
allow for liquor sales.
The Wolf Den has been operating under a 1996 SUP that they obtained from
the preceding business, the Twisted

See WOLF DEN Page A2

Description
Full Page
Half Page Horizontal
Half Page Vertical
Quarter Page Vertical
Quarter Page Horizontal
Eighth Page Vertical
Eighth Page Horizontal

A5

JESSICA SALSMAN

QUINN JONAS

Salsman, a junior studying political science and English linguistics, has served for two years within ASUN as
part of the Department of Legislative Affairs. Currently,
Salsman holds the position of Assistant Director within
the department and has played a significant role in organizing events such as Late Night with a Legislator and
Rock the Vote.
Salsman has expressed concern over a number
of campus issues, but has put most of her focus on

Jonas, a senior studying English literature and political
science, currently sits as a member of the ASUN Senate
representing the College of Liberal Arts. As senator, Jonas
also chairs the Public Affairs Committee and was recently
elected Parliamentarian of the Senate in February.
During his tenure, Jonas has seen both highs and
lows in the senate chambers. Toward the end of the
82nd session, the senate passed his resolution in favor
medical amnesty in Nevada, which would limit legal

See SALSMAN Page A2

See JONAS Page A2
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Student
writers pen
children’s
short stories
By Rocío Hernández
Low access to Spanish children’s books
in Washoe County has motivated Spanishspeaking students at the University of Nevada,
Reno to write their own.
Over a dozen stories were produced during
a Spanish Club meeting in collaboration with
Washoe County School District literacy specialist Cory Munson and Spanish fraternity
Sigma Delta Pi on Friday, April 10. The group
hopes to produce Spanish books aimed for
children from kindergarten to second grade
and gift them to English as a Second Language and students interested in learning the
language throughout the county by August.
Sigma Delta Pi President Tony Leman said
that he expects the donated books to promote
a love for learning and Hispanic culture.
Munson noticed the need for Spanish
books after working at schools with large
Latino student populations.
“Parents were interested in improving the
literacy of their child at home, but we didn’t
have any books to give them all of our books
were in English and most of them only spoke
Spanish,” Munson said. “Our goal is to create
our own Spanish books and give them to children in the community who aren’t necessarily
English-speakers, because what we found is
having books in your home, having a personal
library is one of the most critical indicators of
academic success.”
Along with writers, the group hopes to find
illustrators that will be able to produce art
to accompany the text. After the stories are
finalized, Leman said they will be edited and
published. Munson said that the writing workshop not only gave students the opportunity
to serve their community, but also allowed

TUESDAY, APRIL 14, 2015

VOLUME 121, NUMBER 29

LAVERNE COX:
‘AIN’T I A WOMAN’

By Maddison Cervantes
Justine Hernandez cannot recall the topic
of sexual assault ever being discussed during
her college career at the University of Nevada,
Reno. By the time she graduated in 2009, she
had never overheard any conversations on
the subject, and had never been informed of
any events focused on sexual assault.
Now, as the first-ever victim advocate for
the university, Hernandez works to create the
dialogue she never experienced through her
efforts to further combat sexual assault on
campus.
Students can now reach out to Hernandez
about sexual assault, domestic violence,
stalking, bullying or harassment. Her door is
open to anyone who has been traumatically
affected by any of these occurrences.
Hernandez has been a victim advocate for
approximately five years, mostly focused on
sexual assault. She also worked in the university’s Crisis Call Center, and as an advocate
with the Reno Police Department, which is
focused on domestic violence.

See ADVOCATE Page A2

AWARENESS MONTH EVENTS
Green Dot Training
10 a.m., Saturday, April 25
Location to be determined
Stomp Out Sexual Assault
8 a.m., Saturday, April 25
The Quad, University of Nevada, Reno
Denim Day
Wednesday, April 29
University of Nevada, Reno
Take Back the Night
5-8 p.m., Thursday, April 30
Gateway Plaza outside the Joe Crowley
Student Union

NEWS IN REVIEW

Display/Print Advertising discounts
Frequency
Discounts

Discounts

By Jennifer Marbley
Emmy-nominated transgender actress of “Orange is
the New Black” Laverne Cox
asked over 1,000 students
of the University of Nevada,
Reno Students on Thursday,
April 9, “Ain’t I a woman?”

5 issues 5%
10 issues 10%
15 issues 15%

Organizational
Discounts
University Department
Campus Business
Local Reno/ Tahoe
Small Business
Non-Profit
Chamber of Commerce - M2M

20%
15%
10%

GOV. SANDOVAL SIGNS BILL
ESTABLISHING PRIVATE
SCHOOL SCHOLARSHIPS

• Limit 2 discounts per contract and must have written preapproval
• Discounts do not pile and are calculated separately.
• University departments may only use the prepayment discount with
a campus discount.
• There is no charge for basic advertising design and production.

NATIONAL
YALE MEDICAL PROFESSOR
RESIGNS OVER SEXUAL
HARASSMENT CHARGES

The Laverne Cox speaking tour
came to UNR as hundreds of students
flooded the Joe Crowley Student Union
Ballroom to listen to Cox speak about
transgender discrimination. Her talk
was a part of Unity Week hosted by the
Associated Students of the University of
Nevada, Reno.
According to the National Coalition
of Anti-Violence Programs, 78 percent
of students in grades K-12 who identify
as transgender experience harassment
or bullying and the unemployment rate
for transgender people of color is four
times the national average. Transgender suicide attempts are also higher
than the national average.
In response to these startling statistics,
the goal of inviting Cox to speak about
transgender issues was to help inspire a
more gender-inclusive campus culture,
according to ASUN Programmer Lily
Davalos.
“Hopefully we will all walk away from
the event with a better understanding
of the challenges that transgender individuals face,” Davalos said during her
introduction of Cox.
Learning to take pride in her identity
was a long road, according to Cox. Her
decision to be vocal about her transition
wasn’t always a source of community
admiration.
Freshman Thomas Schlosser said that
Cox talked about a number of topics
relating to gender and sexuality that are
not frequently discussed.
“I think she talks about things that
even other activists are afraid to touch
on and she does it in a way that makes it
accessible to everyone,” Schlosser said.
In addition to being marginalized
for being transgender, she also faced
hardships based on race and socio-

Breanna Denney /Nevada Sagebrush

Netflix star Laverne Cox speaks to a full audience last
Thursday, April 9 in the Joe Crowley Student Union. Cox
talk include her journey into womanhood and her views
on Nevada Assembly Bill 375.

economic standing. During her talk
on Thursday night, she emphasized
the importance of accepting multiple
identities.
“I stand before you this evening, a
proud African-American, transgender
woman from a working class background raised by a single mother,” Cox
said. “I think it’s important to name
the various intersecting components
of my identity because I’m not just one
thing and neither are you.”
Cox revealed the details of her life
growing up in the small town of Mobile, Alabama and eventually moving
to New York. There, she publicly accepted her identity as a woman and
adopted her middle name “Laverne”
as her first and kept her original last
name “Cox.”
According to Cox, she worked as a
waitress and was so poor that she was
on a payment plan with her landlord to
avoid eviction. In addition to financial
difficulties, she described living under
the constant threat of violence if she
was “spooked” or others discovered
that she was born a man in a public
setting.
See COX Page A2

Former Yale Nephrology Professor
Rex L. Mahnensmith, now 63, has
been accused of several instances
of sexual harassment as the medical
director of the New Haven Dialysis
Clinic. Mahnensmith was removed
from the clinic and Yale forced him
to resign.
The Associated Press reported that
the accusations were overlooked and
handled secretively by the university
last year.
More pressure was added to the
case against the professor by two
federal lawsuits filed in February.
Seven current and former employees
of the dialysis clinic denounce the
former professor.
The plaintiff’s lawyer, Jennifer Zito,
stated that Mahnensmith has been
sexually harassing the staff for years,
but they were advised to disregard
his actions.
A Yale spokesman refused to
discuss the cases and instead mentioned that the university is working
to improve the issue of sexual harassment on campus.
Other unlawful acts by Mahnensmith have been exposed as well.
He has been accused of discounting
Yale’s and the clinic’s policies on
prescribing drugs to patients.

INTERNATIONAL
800,000 FORCED FROM
HOMES IN BOKO HARAM
VIOLENCE
Approximately 800,000 children
have been forced to flee their homes
in northeast Nigeria due to Islamic
extremism. Many have been separated from their families and are suffering from physical and emotional
abuse.
Boko Haram, a militant Islamic
group fighting to transform West Africa into an Islamic state, is responsible for making children account for
half of the 1.5 million homeless in the
African country.
A United Nations Children’s
Fund report said that children have
become “deliberate targets”. Sexual
abuse, forced marriage, killings and
kidnappings are struggles many are
exposed to.
The number of refugee children
has doubled in the past year and
Boko Haram are using the children
as weapons, and sometimes human
bombs.

Maddison Cervantes can be reached
at mcervantes@sagebrush.unr.edu
and on Twitter @madcervantes.

Fall 2016

Spring 2017

August 30 - Fall Welcome Back Issue

January 24 - Spring Welcome Back Issue

September 6 - Football Issue

January 31

September 13

February 7

September 20

February 14 - Valentine’s Day Issue

September 27

February 21 - Baseball Preview Issue

October 4

February 28

October 11

March 7 - Dining Guide

October 18 - Homecoming Issue

March 14

October 25 - Halloween Issue

March 21 - Online Only Issue

November 1 - Basketball Preview Issue

March 28

November 8 - Elections Issue

April 4 - Housing Guide

November 15 - Ski & Snowboard Issue

April 11

November 22 - Online Only Issue

April 18

November 29

April 25

December 6 - Fall Graduation Issue

May 2 - Graduation Issue

December 13

June 6 - Summer Issue

10%
10%

By Maddison Cervantes

LOCAL

On Monday, April 13, Gov. Brian
Sandoval signed Assembly Bill 165
that approved a scholarship program
to assist families with low- and middle-income to pay for their children’s
private schooling. The bill signed in
Virginia City, Nevada.
The Associated Press stated the
with passage of this bill, Nevada
families could have the opportunity
to enroll their children in the schools
of their choosing, and other lawmakers such as Senate Majority Leader
Michael Roberson, R-Henderson
supported Sandoval in the signing of
the bill.
Companies that donate to the
scholarship program will receive
tax credits. The scholarships will be
limited to $7,755 per student.
Democratic adversaries believe
the bill to be restricting funds from
the public education system, and are
not truly aimed toward families in
need of the scholarships.
The scholarships would be provided to families with an income that
does not surpass 300 percent of the
poverty level.

See BOOKS Page A4

First victim
advocate fights
sexual assault

Rate
$1,560.00
$780.00
$780.00
$390.00
$390.00
$195.00
$195.00

• Minimum size to place an ad: 10 column inches
• Ads more than 18.0” in height will be billed at the full page height
of 20.0”
• Advertisers purchase the exact amount of space for each size; if the
artwork is not the exact dimensions, it will be shrunk to fit and/or a
white border will be added.

Prepayment 10%
ENTREPRENEUR TAKES MIDTOWN

Size (W x H)
11.2” W x 20.0” H
11.2” W x 10.0” H
5.5” W x 20.0” H
5.5” W x 10.0” H
11.2” W x 5.0” H
5.5” W x 5.0” H
11.2” W x 2.5” H

Size Restrictions

Current ASUN officials

13

Freshman
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basic Basic
creative
Creative requirements
Requirements
• PDF with all fonts embedded
• EPS file with all fonts embedded
• All images should be 200-300 dpi
• Black and white images must be in grayscale
• Color images must be in CMYK

ALL CREATIVE DUE 7 BUSINESS DAYS
PRIOR TO PUBLICATION

Academic Calendar: www.unr.edu/academic-central

deadline information
Space and material deadline for display advertising is 7 business days
prior to publication.
Please note: Our deadline is 7 business days, not 7 weekdays.
For example, if your ad is running on Tuesday, September 23, your
artwork and space reservation is due Friday, September 12.
All information is subject to change at any time.

ALL CREATIVE DUE 7 BUSINESS DAYS
PRIOR TO PUBLICATION
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online advertising

online advertising
University of Nevada, Reno
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online Advertising
Description

Suggested
Size

Rate per
Week

Rate per
Month

Rate per
Semester

928 x 80
575 x 80
928 x 80
300 x 600
300 x 300

$238.00
$203.00
$119.00
$158.00
$79.00

$952.00
$812.00
$476.00
$632.00
$316.00

$2,856.00
$2.436.00
$1,428.00
$1,896.00
$948.00

(In Pixels)

Top Center Banner, Homepage Only
Top Right Banner, Story Pages
Mid-Page Banner, Homepage Only
Tall Tower, Story Pages
Tower Square, Story Pages

• Limited to 4 per ad slot
• All online ads must be paid in advance before run date (no pre-pay discount)
• JPEG or PDF, 72 DPI, RGB files needed

TOP CENTER BANNER
928X 80

free-standing inserts
Free standing inserts price:
Required Count:
Minimum Size:
Maximum Size:

TOP RIGHT BANNER
575 X 80

$780
3,500
7” x 5”
11” x 11”

Please send a PDF of the insert to:
adnevadasales@gmail.com for content approval prior to shipping actual
materials. Insert materials must be shipped directly to the address below:

Nevada Appeal
Attn: Nevada Sagebrush Inserts
580 Mallory Way
Carson City, NV 89701
Attn: Distributions

MID-PAGE BANNER
928 X 80

Please include run date(s) on boxes and shipping label.
Inserts must arrive at above address 2 weeks prior to publication.
Please be sure to label all boxes or pallets with “Sagebrush
Advertising”and make sure we receive a copy of the insert (hard or
digital) at Sagebrush Advertising 7 business days prior to publication.

TALL TOWER
300 X 600
TOWER SQUARE
300 X 300
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All advertising is subject to the approval of the Advertising Coordinator and Editor-in-Chief, who jointly reserve the right to refuse any
advertising content that doesn’t meet standards of acceptability. However, the Editor will always have the final word on any content that is
not accepted.
Standards of acceptability: no ads will be placed that promote unlawful activity, have false or misleading content, are fraudulent, dishonest, or violate the laws of libel, privacy, copyright, trademark, trade names, patents, or obscenity.
Sagebrush Advertising may refuse to accept any copy not furnished before established deadlines, and should the Sagebrush Advertising
accept such late copy, no proof will be submitted to the Advertiser before publication and Sagebrush Advertising will not accept liability for
errors therein.
Sagebrush Advertising assumes no responsibility for errors when a finished (camera-ready) artwork has been submitted by the Advertiser
or if a proof has been submitted in advance of publication to the Advertiser, his/her agent or representative.
Any Advertiser failing to use the number of discounted column inches for which they have contracted will be required to pay the difference
between the discounted rate and the open rate for all column inches used.
The Advertiser shall indemnify, defend, and hold harmless NSHE, its officers, employees, and agents from and against any and all liabilities,
claims, losses, costs or expenses to the person or property, including but not limited to claims of libel, violations of privacy, infringement of
any trademarks, copyrights, trade names, patents, and lawsuits, judgments, and/or expenses, including attorney fees, arising either directly
or indirectly from any act or failure to act by Advertiser, or any of its officers or employees, which may occur during or which may arise out
of the performance of this Agreement.
Sagebrush Advertising does not guarantee position placement. However, requests will be honored whenever possible.
Advertisements resembling news items will be labeled advertisements.
Artwork design is free of charge, but limited to one instance per week. The client must proof all ads before 12pm on Wednesdays prior to
the print date unless they have selected to waive this option.
The Advertising Coordinator shall deliver all ads to the Editor by no later than 3 days before publication. If the Editor rejects any ad(s), the
Editor must let the Advertising Coordinator know in writing 1 day before publication date so the advertiser can be contacted. New ad(s) may
be sent for replacement or money refunded or not charged to the advertiser due to non-placement.
Ads that run incorrectly because the proof was returned by the Advertiser after deadline or was not returned at all will be billed at the full
value.
Ads that are in error due to the fault of Sagebrush Advertising will be discounted at the discretion of the Advertising Coordinator based on
the error in question. Claims must be received in writing within 10 business days from the date of publication. Sagebrush Advertising is not
liable for damages caused by content of paid advertisements or by poor production quality due to printing flaws.
The Advertiser will assume full liability for his/her advertisements and agrees to hold Sagebrush Advertising and the represented media
entities at the University of Nevada, Reno harmless for the content of all advertisements authorized for publication and broadcast and any
claims that may be made against Sagebrush Advertising.
Agencies placing ads on behalf of clients are jointly and severally liable for the full cost of advertising. Sagebrush Advertising reserves the
right to sell special promotions and advertising packages that carry special rates.
Advertising reserves the right to bill any party that chooses to insert unapproved advertisements of any kind to a publication rack or within
a publication at the rate of $600.00 per instance.
Acceptable forms of payment are check, money order, visa, mastercard and internal purchase orders for campus departments or organizations only. All clients require a credit card on file, unless they will be prepaying with a check. On campus departments can include an IPO
number in the credit card line if they choose to pay using university internal purchase orders.
Prepayment requires the Advertiser pay for half or more of their entire contract in order to receive the applicable discount.
There is a $25.00 service charge on all returned checks.
Billing terms are net amount due and payable in 30 days from invoice date. All accounts are due as defined in the signed contract and in the
corresponding media kit. Accounts more than 30 DAYS PAST DUE will be granted additional credit only at the discretion of the Advertising
Coordinator. If special collections procedures become necessary, Advertiser agrees to pay all costs of collections, including court costs and
reasonable attorney’s fees. In addition, a 10% fee will be added to your account for every 30 day period your account is overdue. In the event
that the Advertiser’s account is 60 DAYS PAST DUE, no further advertising will be accepted unless payment in full is received. Accounts 120
DAYS PAST DUE will automatically be sent to collections.
Invoices, account statements and papers (tear sheets) for print advertising are mailed the day after publication. Invoices for online advertising will not be sent unless requested. All receipts for prepayment and online and classifieds are sent out Wednesdays.
Either party may terminate this agreement by giving written notice at least ten (10) business days before date of publication that is to be
cancelled. In the event that the Advertiser alone terminates this agreement, failure to comply with the aforementioned terms will result in
the Advertiser being responsible for the full contracted amount. In the event that Sagebrush Advertising terminates this agreement and the
Advertiser has prepaid, Sagebrush Advertising shall credit back the amount of only the ads that were not published after date of cancellation.

