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Mission Statement

To develop innovative ideas,
educational and research opportunities,
and community partnerships that
add life to years.
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Learning ODbjectives

Z Develop and refine interviewing skills
In order to improve the interview
Drocess

 Learn interviewing techniques

 Learn that the interviewer and
Interviewee (client) have objectives

Z, AAOT AAT OO OAI T OO
as they relate to the interview process

£ Learn how to mitigate Senior
Challenges

 Learn the significance of thelnitial
Interview




Sanford Center
for Aging

University of Nevada, Reno

NVCC is
made possible
by a grant
from the State
of Nevada

Division of
Aging Services

Interviewing

Pre-Test



NVCC is
made possible
by a grant
from the State
of Nevada

Division of
Aging Services

Interviewing

AGather accurate & complete

Information
I Determine social and/or health care
needs
I Provide appropriate referrals
I Determine service eligibility

ANOT conducting productive interviews
I Collect incorrect/incomplete info
| Leads to inappropriate referrals
I Service or healthcare needs not met
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Interviewing Techniques

Mirect Questioning
I Open or closed ended inquiries

F-acilitation
I Probe or follow-up question to gain more
Information from the client

[Restatement or Feedback
I Repetition of what the client said

BSensitive Silence
I Quiet or attentive interest to understand

what the client is saying
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Reflection
I EXxpressing to the client feelings or
attitudes that they have not directly stated
to you
£ Confrontation
I Verbal observation of implied information
Z Clarification
I Searching for a better understanding of
what the client is saying
£ Summarization

I Reviewing of the significant statement
made by the client



Interviewing Techniques

XOverall
- Positive demeanor
- Attentive
- Client at ease
- Conscientious to non-verbal behavior

Avoid negative or inappropriate techniques
- False reassurances
- Rejection
- Disapproval
- Disagreement
- Challenging
- Belittlement
- Leading questions

NVCC is
made possible
by a grant
from the State
of Nevada

Division of
Aging Services



Objectives of Interviewer and

Client

Z Multiple objectives heading into an
Interview

Z If objectives are in conflict, problem can
arise

Z Example:
Z) 1 OAOOEAxXxAOB6O O0OEI AO
Z to elicit enough factual information to assess
needs, make a referral, and determine eligibility

Z) T OAOOEAXxAOGO 3AAITA

Z Impress employer to swiftly complete an

interview
NVCC s Z#1 EAT O6 0 O0OEI:AOU [ AE
i Z to receive services
e Z#1 EAT 080 3AAT T AAOU |/
D@ Gt Z to alleviate boredom or loneliness

Aging Services
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Z Interviewer or Client

Z Types of control

Z Conscious Overt Control

Z least manipulative _
£ controller uses direct communication

 goal driven
 both participants are aware
Z Conscious but Hidden Control
 controller is aware
 goal remains hidden- covert.
Z Unaware Control
Z neither aware
 subtle



Interviewing

NVCC is
made possible
by a grant
from the State
of Nevada

Division of
Aging Services

GUIDED PRACTICE:

Describe a time to a partner

when you were manipulative
or the victim of manipulation.
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Client Motivation

£bb and Flow during interview !
Enterviewer develop rapport | &k

Aypes of Motivation

ZEXxtrinsic Motivation
»desire to sway or influence the interviewer to
bring about the desired change or action
»Example: HUD

zIntrinsic Motivation
»to establish a personal relationship with the
Interviewer
»receives gratification and satisfaction from
the opportunity to visit / communicate with
Interviewer
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Senior Specific Challenges

Z Avoid Stereotyping E Avoid glare

Z Speak distinctly, lighting
slowly Z Non-verbal

£ Avoid monotone communication
voice may not be seen

£ Face the client by the client

Z Repeat words or  E \When writing,
phrases orint in dark,

£ Keep on the same egible, large,
eye level etters.

Z Minimize BG

Noise
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Interviewing

GUIDED PRACTICE:
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Initial Interview

 First impressions important
Z Behavior
Z Appearance
Z EXpression
Z Posture

 First message conveyed
Z warmth, interest, and concern

£ Tactics:

- Smile
- Welcoming outreaching gesture
- Handshake or other gesture of support

- Comfortable seating arrangement (no barriers
between you and the client)




