Sanford Center for Aging

Mission Statement

To develop innovative ideas,
educational and research opportunities,
and community partnerships that add

life to years.
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Learning Objectives
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1) Develop and refine communication
skills in order to improve interactions
with seniors/caregivers

2) Learn how to adapt your
communication style to meet the
unique needs of older adults /
caregivers

3) Learn various communication
techniques

4) Learn senior specific challenges



Good Communication

AAccurate screenlng & assessment
process '

AClient rapport
ATrust

ZClient confidence

ZBest interest at heart
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Types of Communication

U Listening

U Questioning
. U Body Language
‘u Physical &
{ Language Cues
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£ Active

Good eye contact
Sit facing the client
Refrain from interrupting

i
i
i
Z Analytical
i
i

Assessment of ideas expressed
Allows for interpretation and

clarification
£ Silence
1 Form of non-verbal active listening
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Questioning/Other Essentials

£ Questioning
i Method for gaining A A Anfol

I Involves
1 Who, What, When, How

Z Reflection
1 Technique mirror what client said

| Example

1 Clientd, O) AAT 60 CAO AT UII
I Interviewerd O) O OAAI O _UT O A
AET AET C OITT AT T A Ol EAI
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Other Essentials (Cont.)

Validation

| Substantiates what the client says

I Genuinely tries understand feeling

I Help feel less guilty about emotions
I Ensures receptive audience
I Example:

Elient: 0) AEAAI OOODPEA

of AI'TE A TA &£ O I U
Enterviewer: O) O EO Al | Bl A
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Other Essentials (Cont.)

Z Perspective Taking

i 0OOOET C UI OOOAI £ EI
shoes

I Interviewer tries to understand the
Al EAT 0860 1T AAAOh AT 1A
IN some cases, pain

I Example:
T#1 EAT O¢q O) Ai Ai AAOOA

Ol T ATTA Ol EAI P I A OAE

1)1 OAOOEAxAO(Q O) EIi ACE

Nvee s AEEAZEAOI O OI EAOA OI 1A
made possible <~ N < < e~ . A L e .
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Other Essentials (Cont.)

EClarification

1 Used to check or verify
the meaning of a
statement

1 Example:
iClient: O7EU AT ) Al xAU
AOT OT A EAOAebd
1 Interviewer: 091 & A£AAIT Ul
ECi T OAA T O OET ClI AA




Other Essentials (Cont.)

£ Interpretation

1 Helps client to explore the
underlying feeling behind a

statement

1 Example:
1 Clientd, 0) 60A 1T AOAO A
AAZEI OAo

T Interviewerd, O$1 Ul O AEA
AAT OO AOEEI C &I O E
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Z 707 90%

£ Examples:

Z Nod
Z Smile

Z Sigh

Z Laugh

Z Slouch

Z Arms crossed
Z Leaningin

Z Can encourage ofgg . 4%
B

discourage
communication

_)4".--



Types of Nonverbal

= Communication

University of Nevada, Reno

Z Immediacy

1 Posture and position interviewer
A Increased eye contact
A Closer proximity to the client

1 Acceptance and liking
1 Encourages client become involved

£ Potency
1 Status difference interviewer and client
I Higher status - greater relaxation of posture

£ Responsivity

1 Interviewer activity

NVCC is T Listening
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Signals that one sends out

-

Z Non-verbal:

I Eye movement

ZVerbal:

I Language patterns
AcClient: 0) xAO Ol OA/sanveAnh

NVCCis| C ET 006
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FVerbal (cont.)

I Language patterns

AAuditory Indicators
A Client: OhearUT O 6
A ResponseO & Ol | x Ee&rd8 I
) O OT Ol AO AO E/&E860
AKinesthetic (touch) Indicators
AClient: 0 %0 A O bhiOriekall aF
T AAS
AResponseO4 EAO | G0 O E
| OAOxEAI T ET C86




Proximity and Anxiety
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Appropriate distance

1 American Culture
A Personal distance far = 2.5 to 4 feet
A Social distance close = 4 to 7 feet
A Social distance far = 7 to 12 feet

£ Cultural differences

I Interviewer too close A anxiety

1 Eye contact varies
A Disrespectful, insult, etc
A Ex. Navajo culture looking directly into another
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